 Privacy Checklist
NCA has developed a checklist that enumerates the various criteria essential to maintaining private status. These criteria are derived from cases at the local, state and federal levels. Following is a summary checklist of the items that have been used by courts in evaluating a club’s private status (source: The Legal Reference Guide for Private Clubs). A more complete list can be found in NCA’s publication, Private & Tax-Exempt Status.
Bylaws
· The bylaws state that the club is private and organized exclusively for social and recreational purposes.
· The bylaws state that new members must be nominated and sponsored by existing members.
· The bylaws, club rules or admission policies specify criteria or standards for membership, such as likely compatibility with the existing membership.
Commercial activities
· The club discourages the use of its name in a commercial context (such as real estate ads).
· No formal arrangement exists with developers of adjacent property.
· Members are directed not to deduct their dues or other payments to the club as business expenses.
Financial
· Members are the primary source of capital and operating funds.

· Member payments made by a corporate check or from a trade or business account are prohibited.
· Outside or unrelated business activity and income is strictly limited.

· Members are directed not to accept reimbursements from their employer or business or from a nonmember for the payment of dues, fees or other club charges.

Guest policies
· Guest rules are restrictive and properly enforced.
· Guests are prohibited from using club facilities unless accompanied by a club member.

Membership admission
· The nomination form emphasized education, extracurricular activities, cultural and social accomplishments of the proposed member rather than business or professional interests.

· Candidates for membership are sponsored by at least two current members; sponsors know the candidate socially, as opposed to professionally.

· The club does not respond to unsolicited inquires about membership.

· A careful and rigorous interview process is conducted for all candidates.

· Corporate memberships are prohibited unless each corporate designee is subject to the same approval process as other prospective members.

· Final authority to approve membership nomination forms rests with the board of directors, the membership committee or the membership at large.

Nonmember business
· The board approves all nonmember functions and limits the number of such functions as a matter of policy.
· For banquet business and other functions, a member always sponsors the event, is present, and is responsible for charges.
· Unaccompanied golf course or other use of recreational facilities is prohibited.
Publicity
· The club generally does not provide information to the media or third parties concerning the club’s activities or membership.
· Members are precluded from answering inquiries from the media about the club; members are informed of the club’s policy concerning media contacts and the identity of the club spokesperson.
· No advertising concerning the availability of club membership of the club’s facilities is permitted; this includes both print media and promotion of club facilities on the Internet (other than in a section of a website restricted to members only).

Rules/club policies
· Briefcases, pagers, cell phones and business papers are prohibited in common areas such as dining rooms.
· Members are prohibited from using the club membership roster, logo, name or stationery for business purposes.
Selectivity
· Prospective club members are evaluated based on common interests background, education and compatibility with existing members.
· The club has a clearly delineated plan of exclusivity.
Tournaments
· Public-access tournaments, if permitted, are not recurring.
· Publicity for club tournaments is limited to club bulletins and addressed solely to members.
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